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1.

To Mapdptnua Tou EMnvikoU Kddika Alapnpions - Enikoivwvias (EKA-E) yia 1o Influencer
Marketing éxel okond va B€ael kai va e€nynaoel Aentopepds Tous cuppwvnpévous anéd éAa Ta
eviiapepdpueva pépn s ayopds Kkail 10xJovies— 010 MAaiolo Tns autoppUBuions —kavoves
beovroloyias, nou o@eilouv va Thpolvial oth véa QuTA NPAKTIKA WYNQIaKAS €UNOPIKNS
enikovwvias, yia va BonBnael, va disukoAlvel kal va kaBodnynhael 6oous aoxoAolvral pe Tn
SlapnpioTikn Asitoupyia.

O1 npoBAéyers Tou Mapatipatos 1oxdouv kal epapudlovial CUPNANPWHATIKG WE TIS TEVIKES
Aiat@geis Tou EKA-E, oOpgwva pe Tis onoies ol Silapnpioels kabs kal dMes evépyeies marketing,
npénel va eival vopIyes, eunpeneis, éviipes, va Aéve Tnv ahnBela, va Snpioupyolvral e nvelpa
KoIvwvikAs euBlvns kal va aéBovtal Tis apxés Tou Bepimod aviaywviopou, og cuvbuaopd Kai e
TIs oxeTikés diatééers Tou N. 4779/2021.

To Mapdptnua Baoiletal oto Best Practice Recommendation on Influencer Marketing Tns
European Advertising Standards Alliance (EASA), nou éxel uioBetnBei andé noAoUs @opeis
autoppUBpions diebvs.

1.1
Auté 10 Mapdptnya yia 1o Influencer Marketing enixeipei va e€eTdoel NpooekTIKA T vEa auTh
NPakTikA ynelaknhs Siagipions, nou Pe Tnv Taxeia eEENEN Twv Texvoloyidv kal Tn paybaia
avanTtuén Twv NAaTeopp®V, £xel anpeldoel ekBeTkA avdnTtuén Ta TeAeutaia xpdvia, kaBds
Kal va ouoTAcel Tous KAAUTEPOUS TPOMOUS QVTILETMMIONS TwV MNPOKANCGEWY Mou TN
ouvodelouv.

Onws npoBAénetal atnv eicaywyn Tou EAAnvikoU Kddika Alagipions - Enikoivwvias (EKA-E,
ékboon 2023): «o 6pos «Bla@nuIoTIKA enikoivwvias nepidayBdver T Siaghpion, Ta
SlapnpuioTikd PnvOpaTa o€ cuoKeuaaies NPOIGVTWY, O€ €TIKETES Kal 0€ UAIKO TWV onpEiwy
nMdANONs, KABMS kal GMEeS TexviKES dNws ol NPOwONTIKES eVEPYEIES, xopnyies, KaBMS kal TO
dpeco marketing kai Tis yn@lakés Sla@npIoTIKES enikovwvies kal Ba npénel va eppnveleral
eupéws ws kdBe enmikoivwvia nou napdyeral aneubeias and A yia Aoyapiacpd Twv
S1aenuIlbuevwy Kal Mou anoakonel NpwTioTws atnv NpodBnan Npoidéviwy f oTov eENNPEAcud
NS KATavaAWTIKAS GUUNEPIPOPES.

Enions, oto pBpo 23 Tou Kbdika npoBAénerar &1 evdd ol Sia@npiddpevol £xouv Tn GUVONIKA
€ubivn yia Tis Slagnpicels Twv NPoiévTwy Tous, GEpouv enions eubivn yia TN CUPHGPPWON
HE Kal TRV TApNon Twv kKavévwy Tou Kodika kal GANoI GUUHETEXOVTES 0TO 0IKOGUOTNKA TNS
SlapnuioTikns ayopds, otous onoious oupnepidauBdvovral oi influencers, bloggers,
vloggers, ouvepyalbueva diktua (affiliate networks) k.a.

Yné auté 1o npiopa, 1o Influencer Marketing epnintel omns puBpicels Tou cuoThpaTos
autoppUBpions Tns Sla@npuIcTIKAS ayopds.



1.2.

H akadnpaiki koivétnta ouxvé opicel Tous influencers ws ave&dptntous unootnpiktés (endorsers)
TpiTwv nou Siapop@dvouy Tn atdon Tou Kolvol péow blogs, avapthoswy, tweets kal Tns
xphons péowv kovwvikAas SikTwaons. Ma Tous okonous autol Tou OdnyoU, n évwola Tou
influencer nepihapBdver kGBe npdéowno, aknBivé A eikoviké (virtual influencer) nou
Spaotnpionoieital oe onoladnnote Siadiktuakn NAATPOPPA KoIVwVIKAS BIKTOwoNS, dNws To
Facebook, Instagram, Snapchat, TikTok, YouTube k.a. kai pnopei va ovopdderal pe
SlapopeTikés ovopaaies avahoya We Ty nAatpdppa, dnws viogger, blogger, creator, uploader k.a.
"Evas 1600 gupUs opiopds Tou Influencer Marketing €ival anapaitntos yia va eEaopalioTei n
afomotia Tou peAovtikd kal yia va diacpalioTel 6T o1 ouvexeis e€eNi€els autis Tns
SlapnuioTikns Texvikhs Ba e€akoloubolv va eunintouv oto nedio epappoyhs Tou Kmdika.

Qoté00, eivalr onpavtiké yia Tous okonoUs Tou Mapaptipatos va npoacdiopioTel i gival
Influencer Marketing Bdoe! cuykekpipévwv kpimnpiwy, Ta onoia Ba enimpénouv va ano@acioTel
noéte n SpaotnpiéTnTa Tou influencer ota péoa kovwvikns SIkTUwaNs anoTelel enikovwvia
marketing kal dpa epnintel omis NpoBAéyels Tou Napdvios kal NéTe NPSKeITal yia ankd
nepIEXOUEVO XPNOTN Nou Sev €xel EUNOPIKG GTOXO — YWWOTS KAl WS «GUVTAKTIKG NEPIEXOEVOD.
O xapaktnpiopés Tou pnvuparos evés influencer ws enikoivwvias marketing npénel va
yiveral otn Bdon s Onapéns kdnoias pop®ns aviauoiBns Ttou influencer and Ttov
Slapnpuilépevo, AapBdvovtas enions undyn 1o Babud Tuxov eAéyxou Tou NEPIEXOPEVOU TOU
pnvUparos anéd Tov diapnpildpevo. Ta oToixeia autd Ba napouciacBolv avaAuTikd NapakaTw.

1.3.
H au€avépevn enibpaon auths s Texvikns marketing kar €i6ikd o pdhos nou @aiveral va
Siabpaparitouv ol influencers ot diaudpPwon kal Tov eNNPEAcHd TNs KATAVAAWTIKAS
oupnepIpopds, 16iws Twv vEwv, kaBioTolv avaykaia Tnv napoxi npdéobetns kaBodhynons, WoTe va
Slaopakiotel n hpnon Twv kavévwy deoviohoyias o€ kABe Hop@n SIapnuICTIKAS EMIKOIVWOVIAS,
ave€aptnta and 1o PEco, TNV TEXVIKA Kal TNV TeEXvoAoyia nou xpnalponoleital otnv uAonoinon s,
NPos OPeA0s TS ayopds Kal TWV KATAVAAWTWV.
To nepiexduevo nou dnpioupyeital and tous influencers npoBaMeral kar akoAouBeital and évav
aufavépevo apiBuéd atépwy, 1Siws véwv kar avnAikwv. Ma pepikols anotelel pépos Tns
kaBnpepivias Tous {wiAs kal onpavTikh nnyh nAnpo@dpnans. Enopévws, eival onpavikd va teBoly
EekdBapa dpia Perall Twv yioiwy, auBeviikdy andyewv nou polpdlovral ol influencers, SnAadi
TOU «OUVTAKTIKOU NEPIEXOUEVOU KAl EKEVUV MO €xouv okond npowBdnans. Qotéoo, Sedopévou
6m 10 Influencer Marketing ouvdéetal oTevd pe TNV éwola Tou NePIEXOEVOU Mou SnpioupyefTal
and Tous xpAoTes, autd Ta 6pla Pnopei va unv eival 16oo Blakpitd 600 o€ AMeS HOPPES
napadooiakis Slagnpions, yeyovoés nou Ba pnopoUcoe oTn CUVEXEID va NApPanAavAcEl TouS
KaTaVaAWTES.
Qs ek ToUTOU OUuOTAvETal O OMous Tous aoxohoUpevous pe T1o Influencer Marketing
(Brapnpildpevous, SlapnuIoTIKES eTalpeies kal atous idlous Tous influencers) va xpnaiponolodyv T
OUYKEKPIEVN TeEXVIKA e uneuBuvdtnta kai epappdlovias 6Aa Ta npoBAendpeva otov EKA-E kal
oe auté 1o MNapdpTnpa.



2.
2.1.

BAZIKEZ APXEX AEONTOAOrIAZ MOY AIEMOYN TO INFLUENCER MARKETING

Onws opilerar otnv evétnta 1.2., 10 neplexépevo nou avaptdral and tous influencers
opietal ws enikoivwvia marketing edv o dilapnuildpevos npoopépel aviapolBh otov
influencer, nou pnopei va eivar eite aneuBeias nAnpwpn A dAou €idous avrdhayua.
O BaBuds eAéyxou Tou nepiexopévou and Tov SIaPNUICOPEVO (R «GUVTAKTIKGS ENEYXOSH)
eival enions éva otoixeio nou pnopei va BonBiaoel otov kaBopiopd Tou nepliexopévou evds
influencer ws enikoivawvia marketing f ws neplexépevo nou ev €xel okond npomOnons.

EvbeikTikd napadeiypata xapakTnPIoTIKWY ToU NEPIEXOUEVOU NOU Pnopolyv va cupBdiouy
otnv anddeign 61 1o neplexdpevo anotelel enikoivwvia marketing eival Ta napakdrw:
npowBnon A avagopd npoidviwv / unnpecidyv / nepiexopévou (branded content) /
EQApPUOYV (apps) A OCUYKEKPIYEVWY  XAPAKTNPIOTIKWY pias pdpkas  (features),
xwpis onoladnnote avagopd ae napdpola NPoIGVTa A UNNPEGIES aVTAYWVIOTMV,

ava@opd CUYKEKPIPEVWV TIHWV yIa NPOIGvTa/unnpeaies CUYKeKPIYEVNS HApKas,

EekdBapa embokipaoTikd ox6Aia yia NpoidvTa/unnpecies HIas GUYKEKPIPEVNS PAPKAS,
npoTponA yia Tnv ayopd Twv NPoidvIwv/unnPEeCIV PIAs CUYKEKPILEVNS HAPKas,

EMeyn npoownikoU evBIaEPOVTOS OTO NEPIEXOHEVO (TO MEPIEXOUEVO Bev NeEPIEXE! TINOTE
AN ektés and Tnv NpowBONON Tou NPOIBVTOS/UNNPECIAS KIaS CUYKEKPINEVNS JAPKAS),
napouacia ouvBéoUwy Nou NAPANEUMNOUY OTA MPOIGVIA/UNNPECIES HIAS CUYKEKPIUEVNS
Hdpkas (affiliate links),

napouaoia eknTwTIKMY KWSIKMY yIa Ta NPoidvTa/unnpescies PIas CUYKEKPIPEVNS PApKas,
npoBoAn Swpwv nou éxouv oTaAel A avagopd otn duvatétnta Anyns Smdpwv and
OUYKEKPIPEVN PApKa,

enavainyn pnvupdtwv i NeEPIEXoPévoU O OxEON HE Ta MPOIGVTA A TIS UNNPECIES HIas
OUYKEKPIPEVNS Pdpkas,

EMeyn npoownikoU evBIaEPOVTOS OTO NEPIEXOHEVO (TO NEPIEXOUEVO eV NEPIEXE! TINOTE
Mo ektés and Tnv NpowBNGoN Tou NPOIBVTOS/UNNPECIAS KIAS CUYKEKPINEVNS JAPKAS),
avoixth npéokAnon Tou influencer/creator npos 1o Social Media kové Tou (fans, followers,
subscribers) va AdBel pépos oe kdnolo “branded challenge” (nx o€ TikTok, Instagram),
dievépyeia diaywviopdv yia Aoyapiaopd tns pdpkas,

anoédeiEn onolaodnnote nponyoUpevns ouvepyaaoias PeTa&l Tns pdpkas kai Tou influencer,
npéoearn dnudoia avakoivwon 61 unhp&e h Ba undpéel ouvepyaoia petafl s pdpkas
kal Tou influencer, A/kal

npoBoAn katd Tnv idia xpovikh nepiodo Twv idiwv A NapdUoILY NVUPATWY, NEPIEXOPEVOU
f hashtags o€ oxéon pe pia ouykekpipévn pdpka nou Siadidovral and dMous influencers
f/kal and v pdpka ota Sikd Tns Péoa evnuépwaons f oTis oehides Tns ota social media f
o€ ekeiva TpiTwv

Ané Tn oTiyui nou éva NePIEXOMEVO XAPAKTNPI(ETAI ws emKoivwvia marketing, unékeiral
ot 6M\ous Tous kavives Seovroloyias Tou ZEE.
Kard ouvéneia, 6tav Sievepyeital Influencer Marketing, or influencers, o1 SlapnpioTikés eTaipeies

Kal

ol Silapnuiléuevol eival unetbuvol va cuppop@vovTal pe OAous Tous Kavoves Mou

npoBAénovrar otov EKA-E kal oe autdé 1o Mapdptnua, cupunepihapBavopévwy ekeiviov nou
a@opoUv atnv npoatacia eudhwTtwy opddwy, énws ol aviikol kal Ta naidid. Or influencers Ba
npénel va gival 181aitepa NPOCEKTIKOT WS NPOS ToV TPOMO HE TOV OMoio OTOXEUOUV OUYKEKPIUEVO
Kolvé yia oplopéva npoiévia kal va @poviiouv MOTE va PNV NApéXeral oTo Koivd Tous
SlapnpioTikd nepiexdpuevo nou dev Ba énpene va aneuBiveral o€ avnAikous n naibid oUuewva
HE Tov Voo fA/kal Tous Kavoves Tns autoppUBbpuions.
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H avtapoiBn yia Tnv enikoivwvia marketing nou npoBdaAAel o influencer pnopei va AaBel noAAés
Hop®és, al@ dAes avrikatonTpilouv Thv avayvdpion and tov Siapnuilduevo s unnpeoias
nou napéxel o influencer yia Tn Sla@APIoN TwWV NPOTIGVTWY A TWV UNNPETIMY TOU aTa NPOPIA Tou
otd péoa Kovwvikns SIkTdwons.

Mnopei va kupaiveral and enionues cupBatikés cupwvies (HiIkphs h peydAhns Sidpkelas) nou
kaBopilouv xpnuatikés nAnpwpés, £éws Tnv anAi napoxn dwpedv ayabov h dAes apoiBaies
beopeloels npos 6@eAos Tou influencer. Evd pia oGuBaon kal/f pia xpnuariki agolBh and tov
Slapnpuilbpevo eivar avapgiBola o cagéotepos TPANOS yia va KaboploTel n eunopiki oxéon
peTa€l tou Siagnuiléuevou kai Tou influencer, 6a npénel va Bewpolvral ws avrapolBi kal
AaMou €ibous ocuppwvies.

MNa napddelypa, pnopei va AdBel n popeh napoxns Swpedv N PEIWPEVWV TIHMY NPOIOVTWY
A/Kal UNNPECIV, ekNTWTIKAV Kwbikdv A/kal dpwv yia Tous followers, dwpedv n
xopnyoUpevwv Ta&Ibimv, Swpedv h xopnyoUPevwy el0ITNPiwy yia eEkBNAMOEIS h XDPOUS, K.a.

Ev oAiyols, onolabnnote Hop®h avrapoiBis and Tnv etaipeia npos Tous influencers anotehel
anoédei€n Tns petafl Tous ouvepyaaoias kal, ENOPEVWS, XAPAKTNPIZEI CUYKEKPIUEVO NEPIEXOPEVO
ws Influencer Marketing.

2.1.2.

O BaBubs eAéyxou Tou nepiexopévou and Tov SIapnuIOPEVO («GUVTAKTIKGS EAEYXOS»),
Hnopei va vonBei eupéws kal unopei va nepihapBavel didpopa otoixeia, avdloya pe Tnv
auothpdtnta h TNV eAeuBepia pe Tnv onoia Ba opIoBei.

Ma napadeiypa:

e unédeign h npéraon Twv Siapnuilbuevwy yia Tov Tévo, To UPos, Tn douh R/Kal To NEPIEXOHEVO
TOU Unvaparos

e aitnpa yia npoBoAn BeTIKAS KPITIKNS £vOs NPOIGVTOS / uNnpeaias,

e QiTNUa yIa ouykekpIévo aplBPéd avapThoewy O GUYKEKPIPEVO PECO Kolvwvikis SIkTUwaons
He avapopd Tou Npoidvtos / Tns unnpeaias

e aitnya yia npoBoAi Tou NpoidvTos o€ pia avdptnon oTa PEoa KovwvIKAs SIKTUwons

e aitnya yia xphon ouykekpipévou branded hashtag eite oto Snpioupyikd UANKS autd
kaBauté (photo/video) eite 010 CUVOBEUTIKS KEIPEVO TS avdpTnons (copy).

O é\eyxos nepiexopévou and tov Sla@nuifdpevo pnopei enions va opIoTel Nio auotnpd
Kal o€ QuTAv TNV NEPINTWON PNOPET va €xel Tn popeh Npokaboplopévou cevapiou,
Kelévou N pnvlpartos nou éxel npogtolddoel o diapnpilbuevos yia Tov influencer, pe
OUP@WVia yia eNIKUPWON Tou NeplExopévou npiv anéd Tn dnpocieuci Tou.

2.2. ANATNQPIZIMOTHTA KAI TINQZTOMOIHZH (DISCLOSURE)

2.2.1.

TWV EUNOPIKAOV EMIKOIVWVIDV gival uyioTns onpacias kal anoteAel Tov akpoywviaio AiBo tns
unelBuvns SiagApions. Onws kal ota napadooiakd péoa anaiteital KAnoles Popés KAaTdAANAN
enionpavon (n.x. TonoBétnon npoidvios otnv TNAedpacn), opoiws, OE OPIOUEVES HOPPES
marketing oto diadiktuo, cupnepihapBavopévou Tou Influencer Marketing, xpeiderar va
SlaopahioTei 6Tl 10 KOIVO avayvwpilel capws 6Tl éva UMk cuvioTd enikoivwvia marketing kai
6X1 OUVTAKTIKG NEPIEXOUEVO.EVD OTNV NPWTN €ival ekTds appodIGTNTAs Tou.



O EKA-E npoBAénel (GpBpo 7) 611 o1 enikoivawvies marketing: «... npénel va gival capms SIakpITés
ws TéToles, o€ onoladhnote popeh kal oe onolodhnote péco. Otav pia diagnpion,
oupnepihapBavopévou Tou Aeydpevou “native advertising”, eggavietal o€ Eoo NOU NEPIEXE!
eilbnaoeis h ouvrakTikh 0An, npénel va napouaidletal Pe tétolo Tpono, MoTe va eival apéows
avayvwpioipun ws Silagnpion kai, dnou anaireital, va enicnpaiveral ws 1étola. O S1apnICTIKES
enikoivwvies npénel va eival Silagaveis ws Npos Tov eunopikd Tous okond kal va pnv
napanAavolv ws Npos autév. Enopévws, SIaPNUICTIKES ENIKOIVWVIES YIa TNV NpowBnon evds
npoiévros dev npénel va napoucidlovial, yia napddeiyua, ws €peuva ayopds, épeuva
KaTavaAwTmv, Nepiexdevo nou Npoépxeral and xphoTes (user generated content), ws 16IwTIKA
blogs, 161wTIKéS avapTicels ota péaa Kovawvikns SIKTUwaons, ws aveEApTNTES KPITIKES KAM.»

Enopévws, 1o Influencer Marketing 6a npénel va oxebidleral kal va napoucidletal pe TTolo
TPéN0 WOTE TO KOIVO va To avayvwpilel apéows ws SlapnuIoTIKA evépyela. H yvwaoTonoinon
Hnopei va yivel pe didpopous Tpdnous (6nws avalleral otny endpevn evotnTa), apKel To KOIVO
va evnepveral yia Tnv undpxouca 6éopeucn h oupewvia getagi tou diagnui{éuevou kai Tou
influencer kGBe opd nou NpoBdaAierar éva SiapnpioTiké phvupa. H yvwaotonoinon npénel va
aneuBuveral ato eupl Kovo Kal va pnv neplopiletal oe Guykekpipévo Koivo (n.x. otous followers
evds ouykekpipévou influencer nou pnopei va «yvwpilouv» T cUPPWVIa/oxéon Tou WeE dia
Hdpka and dMes 6paatnpidTnTéS Tou).

2.2.2.

Tou gunopikoU okonoU Tou pnvdparos Tou influencer pnopei va

yivel pe didpopous Tpdnous, arAd, To mio onpavtikd, ival va eugavidetal apéows kal

He Tpéno oagi kal eudidkpito avdhoya We Tis SlagopeTikés HopPés (format) nou

xpnaoigonoloUvral anéd Tous influencers (n.x. eIk6ves, posts, tweets, Bivieo, blog), oTis

dlapopeTikés nhatpdppes oTis onoies eppaviCoval Ta unviparta ( n.x. Instagram,

YouTube, Facebook, X, TikTok), £1a1 dvote va Siacpahilerar 61 yiveral aviiAnntés and

k&Be Siapopetikd Kovod (n.x. evilikes, veapd dtopa, naidid, nAikiwpévol) o epnopikds

xapaktpas Tns ouvepyaaoias Siapnpuilbpevou kal influencer.

e Eibos yvwoTonoinons: Eival katapxds anapaimto va yvwaoTonoleital e pnti avagopd oty
apxA pias avéptnons / evés Bivieo 6T To neplexdpevo eival egnopikd, 6m dnhadh npoBaMetal
Moyw tns ouvepyaaias eni nAnpwpn Tou influencer pe éva brand/npoiév fh unnpeaia.

H yvwaotonoinon npénel va yiverar pe hashtag #) h pe anés, &ekéBapes @pdoels nou avagépovral
oTnv apxh Tou post A Tou Kelpévou nou ouvodelel éva Bivieo (BA. napakdtw enionpdvoels) kai
pnopei va nepihapBdvel kai 1o dvopa Tou brand/npoidvros i unnpeoias(@).

Mnopei aképa va yiveral Pe xphon Twv eIBIkmv epyaleiwy yvwatonoinons nou diatiBevral and Tis
idies Tis nAaTPOpES (n.x. cuvepyacia eni NANpwwn, ouvepyaacia eni apoiBA, paid partnership) kai
10 onoia npénel, 1600 o influencer, 600 kal 1o brand/npoiév va evepyonoiolv péoa and Tis
pubpioeis Tns ekdaoTote NAATPSPAS.

e ©¢on yvwaoronoinans: n TonoBétnon Twv hashtags/epdoewy eivar kaBohikéd enBeBAnpévo
va yiveral otnv apxn kGBe avaptnons f kelpévou, h atnv apxh n oTnv Neplypa®n Tou video
(description)

e Xpévos yvwotonoinons: ol influencers npénel va avagépouv Tnv epnopiki @Udon Tou
neplexopévou Tous apéows PoNis Eekivhoel To Bivieo h o€ kGBe nepinTwon otnv apxnh Tou,
kaBds kal oTnv apxn Tou ouvodeuTIKOU KeIévou.

e N\@ooa yvwoTonoinons: H yvwaTtonoinon unopel va yiveral ota eMnvikd (npoteivéuevn)
A/kal ota ayyAikd.

e AiatUnwon Tns katdAAnAns yvwaTtonoinons: {ekdBapes ppdaoels nou xpnaigonololvral yia
va npoabiopiletal cwotd n eUcn TNs cUPPvVias e Tov SlapnuiZduevo.



Enmionpaiverar:

e Edv npokermal yia post, n yvwatonoinon, nou unopei va eivar hashtag f pia ouykekpipévn epdon,
npénel va gaiveral kaBapd kal Eexwplotd otnv apxi Tou post, 6nAadh va pn Bpioketal yéoa oe
Heydho keievo, oUte avdpeoa oe dMa hashtags

e Edv npdkerral yia video, n yvwotonoinon npénel va eival AekTikA otnv apxh Tou video A/kal
ypanth oTnv apxn Tou ouVoSEUTIKOU KEIEVOU

e Q1 diatundaoels nou xpnalponoloUvral Npénel va eival anAés kail Eekdbapes,
n.x. «éAaBa autd ta npoidvra and Tnv eraipeia X yia va 1a okipdown, «to Tagid pou eival
nAnpwpévo and Tnv etaipeia W»

e Aev anotelel enapkn yvwaotonoinon n xphon hashtag pe to évoua s pdpkas

e O ouvbuaaopds TexVIKOV yvwaoTonoinons gival n BEATIOTN npakTikA yia va diacpalioTel 611 To
koIvé eival NAMpws evAPEPO 6TI eKTIOETAI OE EPNOPIKG NEPIEXOHEVO.

Mpotevépevn yvwaotonoinon:

AMes katdMnAes yvwaoTtonoInaels:
#advertisement

23.

Toviletal 6T, 6nws 10x0€l o€ KABE GAAN HoP @A EUNOPIKAS ENIKOIVWVIas, NPENEN Kal GTO
Influencer Marketing va TnpoUvtai 6Aoi o1 kavéves Seovrohoyias nou neplypdovral
otov EMnviké Kdbbika Alagipions — Enikoivwvias kai Ta MapaptApatd Tou (6nws n.x.
pAvupa unedBuvns katavAAwons yia Ta aAkoohoUxa nNpoidvTa, UNoxpewTikés evOeitels
yla Ta N ouvtayoypa®oUpeva @ApHUaKka Kal yia Ta cupnAnpdpata diatpo@is k.a.).

2.4. XPHZIH OIATPQN KAI ENEEEPTAZMENQN EIKONQN ZTO INFLUENCER MARKETING

O influencers xpnoigonolodv ouxvd@ oto SlanuIoTIKG neplexduevo nou diapoipdlovral
QwToYPaQIKG QiATpa, A Texvikés photoshop N eikdves ene€epyacpéves Pe AANES TEXVIKES,
ol onoies ouxvd anéxouv NoAU and Tnv npaypankétnTa kar duvavriar va npokaAéoouv
AavBaopéves eviundoels yia Ta anoteAéopara A Ta NAEOVEKTAPATA Twv NPOIGVIWY Kal va
napanAavAcouv ToUs KATavaAwTES, va JEIMOOUY Thy QUTOEKTIUNGN Tous, A/Kal va eniBaplivouv

TNV YUXIKA Tous uyeia, €idIka av npdékertal yia naidid kai ephiBous.

MARBos peAetv éxel Bei€el 6T n NpoBoAA kal npodBNoN Tns «TEAEIGTNTASY OE «KAVOVIKOUS»
avBpnous ennpeddel apvntiké Tov TPéNo nou avriAauBdvovral Tnv NPocwnikh Tous €ikéva,
OUPBAMNAE! oTn XapnAn autoekTiunon kail otn Snpioupyia avac@dAeias kai eviote eniBaplvel Tnv
WuxikA Tous uyeia. O1 apvnTikés auTés ouvéneles karaypdpovial eviovétepa oe naidid kai
véous, koivd nou eival nepioodtepo and kABe AMN nAikiokh opdda exteBeipéva oTis
SlapnpioTikés enikoivwvies nou uhonololvral ato NEPIBAAOV TwV KOIVWVIKOV SIKTUWY Kal Twv
nhatpopu®v dlapgoipacpol video, neplocdTepo «eudAwta» oe Bépara eikdvas kal nio
«e0nioTa» g€ unvuara nou npowBolvral and npdowna nou 1a ennpeddouy, Tous influencers.
YnevBupiletal n au€npévn avdykn yia npoaotacia Twv naididy, Twv ephBwv Kal Twv VEWY OTo
wneiakd nepiBAAov.



Y10 nAdiolo s &éopeucons yia dlagnyioels nou ival éviiges kal Aéve Tnv ahnBeia Kal yia KoIVwVIKG
unelBuvn enikoivwvia nou dev napaniavd Tous karavahwrés, ave€dptnta and 1o npoidv nou
npow0Beital kar 1iaitepa av npdkerral yia naibid kar epiBous, ival anapaitTo:

Na pnv npoBdaAhovral onpavtik@ ene€epyacpéves, Un pealioTikés elkoves Twv Influencers f
AMwv npoodnwy, nou anokAivouv onpavTikd anéd T Quoiki Tous eikéva, kabms Slvavral:

a) Na Aermroupynoouv napanAavntikd 6cov agopd Tnv anoteAeapankdTnTa Twv dlapnui{duevwy
NPOIGVTWV Kal UNNPECIDV

B) Na énpioupynoouy e€ibavikeupéva npdtuna 6oov apopd TNV £IKGVA TWV KATAVAAWTMOV Kal
1IB1aiTepa Twv veavikwv Koivav (naibid & épnBol)

y) Na nAMa&ouv Tnv autoekTipunan kai va eniBaplvouy Tnv Yuxikh uyeia, 161aiTepa Twv veavikbv
Kovav (naidié & £pnBol).
H ene€epyaoia pnopei va apopd 10 odpa (oxnua, avaloyies, Pey€On, ples khn) kal 1o
npéowno (oxnpa, 6éppa, uhAa, xeiAn, oxApa kal xpdua JaTidy, JoTn, odovrooToixia kAn).
O napandvw kardhoyos Oev ival eEaviANTIKGs, aAAG eVOEIKTIKOS.

Edv npoBdaMovral onpavik@ ene€epyaapéves, Un peaNioTikés eikdves Twv Influencers i GMwv
NPOCWNWY, NoU anokAivouv anuavtikd and T Gualkh Tous ekéva, autéd va yvwaTonoleital.

H yvwotonoinon 6a npénel va yiveral ge 1péno, o xpévo, B€on kal y\daooa nou va yiveral
dueca avmAnntés ané 1o koive, pe xphon EekdBapns @pdons, oe OAes TIs BladikTuakés
nAatpéppues kolvwvikAs SIkTOwons kal o€ OAes Tis SlapopeTtikés popeés (format) nou
xpnaigonoloUvral ané Tous influencers.

KardMnAes yvwoTtonolnoels:
o #ene€epyaopéveseikoves

H xpfion onpavTikd ene€epyacpévav/pn pealioTiky eIkOvwv Sev epnintel ota napandvw érav
yiveral yia napwdiakd/xioupopioTikd okond kai €ival npo@avés 61 1o omdua n 10 NPdowno
éxouv unooartei ene€epyacia/dev aneikovi(ouv TNy NpaydankéTnTa.

216x0s dev eival va anotpanei n xphon eAKUCTIKWV €lkOvVwV oTn diapnpion, Tis onoies AAwaTe
ol karavaAwtés avauévouv kai karavooulyv. Eivar anéAuta Bepité va npowBolvral Ta npoidva
Kal ol unnpeaies pe BeTIKG TPOMO, EVIOTE Kal e XpHon TEXVIKWY, onws QiATpa kal dAAes péBodol
ene€epyaoias, uné v npolnéBeon 61 o eikdves nou npoBAailovral dev anéxouv onpavtikd
ané tnv npayuarikétnta, Sev eivar unepBoAikd ene€epyaopéves. EAv Ta napandvw ioxdouy,
1IBiaitepa 600v aopd o€ veavikd koivd (naidid kar ephBous), anaiteital va enionuaiverar 6t
eival ene€epyaopéves.



ZupBoUAio
EAEyxou
Enikoivwvias

YneOOuvn HETCIETYEL] nou §exiva
G4 autoppUBuion.



