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ZYMBOYAIO EAErXOY ENIKOINQNIAZ
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ZYNOEIH T. OEOPINOMOYAOT EAEE - MPOEAPOS
ENITPOMHE N. AAPIANOMOYAOS EAEE
T. EOAQPOMOYAOY SAE
Y. KOSMETATOY SAE
MAPONTEZ XTH | I. ZAMMANHE ESEAIEHAE.
SYNEAPIAZH M. MAPFAPITH EZEAIZH AE.
B. OIKONOMIAHE ESEAIZH AE.
. MATIAH EZEAIZH AE.
®. ANIOZTOAIAOY MARK CREATIVE / BBDO GREECE
A. MANOYAX LERIVA HEALTH CARE
. IQAKEIMIAHE LERIVA HEALTH CARE
A. AAMAZKHNOX NOMIKOZ 1YMBOYAOS SEE

| KOINOMOIHZH | EAEE - SAE - E3XP

H MpwtopaBuia Emtpot EAéyxou Emikoivwviag, émwg mpopAémetal amd tov EAAnvIkG Kwdika
AlagApiong — Emikoivwviag kai Tov Kavoviopd Acitoupyiag, €AaBe utmdyn g v aitnon eAEyxou,
eéraoe v umé éAeyxo emiKolvwvia kal agiohdynoe OAa Ta oTOIXEiO TTOU KOTOTEBNKAV Kal Ta
ETIXEIPNMATO TTOU avaTTTUXBnkav kard 1 ouvedpiaon.

Katapxag n Emitpots, ye T oUP@WVN yVWun Tou VouikoU oupBouAou Tou 2EE, opdewva amogaaioe
om dev TiBeTal Bépa KwAUparog we mpog Tn dikaiodoaia TG dedopévou OTI Bev UTTAPXEI OXETIKN

EKKPEMOTNTA OTNV TAKTIKY dIKAI0o V.

A. Zxetikd pe T diatuwan «n RUECKERT ... givail 1610KkTiToIQ KQI TTapaywyo¢ ...» N EMITPOTIA EKpive
0TI avetdpTnTa OTI6 TO YEYOVOGS OTI TTAPACKEUAOTAG TOU TTPOIOVTOC gival pia Tpitn etaipeia (SWISS

CAPS), n etaipeia RUECKERT propei va dnAwvel rapaywyogs Xwpi¢ va TiBetar Bépa mapamAdvnong
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TOU KaTavaAwth a@ou €ival n 18I0KTATPIA TOU TTPOIGVTOG Kal yia Aoyapliaoud autig n etaipeia SWISS
CAPS 10 TTOPOCKEUALE L.

ZUVETTWG, OTO onueio autd n EmTpot odogwva amogdoioe 61 6gv TPOKUTITEl TTapapiaon Twv
diatagewy Tou EKA-E.

B. Zxemik& pe Toug 10XUPIoPOUG «udvo To ovoua dMaée» kai «to ouumAdpwua diarpoeric VITAL
uerovoualerar e IMMUVIT» n Emitpott) odo@wva Ekpive 0TI amodidouv Xwpic va duaenuouv i va
ekeTaMeUovTal aBépita 1o afua VITAL 1o TTpayuaTikd yeyovog OTI Ta GUYKEKPIKEVA TTAPACKEUAouaTa
TTOU PEXP! TTPOTIVOG KUKAO@opoUoav atnv eAAnVIKr ayopd e 1o 6voua VITAL pmopei Twpa va Ta
TTpounBeuTei 0 KaravaAwtAg pe 1o dvoua IMMUVIT.

Emopévwg, n EmTpot opéowva amo@doloe 6Tl oI TTOpATavw UTIO Kpion 10XUpIOHOi  Ogv

TTPOCKPOUOULV OTIC dlaTatel Tou EKA-E.

. Ava@opIkd Je Tov I0XUPIOUO «... TTpoooxn OTIC amouiuioeicy n EmTpoth kpive 011 gival mBavé
va dnuioupyroel adikaioAdynTta ap@IBoAieg aTov KatavaAwTrh a€ OxEaT WE OTTOIOdATIOTE TTPOIOV PEPE!
10 dvopa VITAL kar pe auté Tov 1pdTmo ouvioTd amagiwon auvoAika Tou brand VITAL.

Kard ouvémeia, n EmTpoTr| oégwva amo@acioe 0TI 0TO ONMEIO AUTO N ETTIKOIVWVIO TTPOOKPOUEI OTO
apBpo 12 tou EKA-E kai mpémel va tpotrotroindei avaAdywg evidg Twv TpoBeauiwy Tou TPoRAETTEl O

Kavoviopog ava péoo.

A, Zyemika pe Tov 1oxupIopo «to VITAL épxerar otnv EAAGOa we IMMUVIT» n Emitpott ékpive OTi
UTTOPET VO ONUIOUPYACE! TNV EGQPAAUEVN EVTUTIWON OTI Eva TTPOIOV TTOU KUKAOQOPET EKTOC EANGDOC g TO
6vopa VITAL diatiBetarl Aéov kai aTn Xwpa pag pe Tnv ovopaaia IMMUVIT, yeyovog mrou dev 10X UEI.

MNa 10 Adyo autd, n Emirpot| oudowva amopacioe 0TI GT0 GnUEio autd n €MIKOIVWVIA TTPOCKPOUEI
oTo GpBpo 5 Tou EKA-E kai pémel va tpotromoinBei avaAdywg eviog Twv TTpoBeapiwy TTou TIPOPAETTEN

0 Kavoviopdg avd péao.

Mpooguyr otn AcutepoBaBuia Emitpoty EAEyxou Emikoivwviag mpopAémetal atov dpbpo 13.Z Tou

Kavoviopou tng MEEE. Emonuaivetar 611 Ye Baon 1o idio apBpo n mpoouyn otn Asutepofdbuia
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Emirporry  EAEyxou Emmikoivwviag Oev €xel avaoTOATIKO QTTOTEAEGHA OTNV EQOPHOYN TNG
mapouoag.
YmevBupiCoupe auaTaon Tou A.Z. Tou ZEE Tpog Ta eUTTAEKOUEVA WEPN VO N XPNOIUOTIOI00V 1) KAVOuv

ATTOCTIAOHATIKEG AVAPOPEC OE aTmoQATEIS Twv EMITPOTTWY yia oKotroUg dnpoaiotntag i TPoRoAr,

TTPOKEIPEVOU VO ATTOPEUYOVTAI TTAPEPUNVEIEG.



